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ABouT
THIS REPORT

Emperor Watch and Jewellery Limited (the “Company”) and its
subsidiaries (collectively referred to as the “Group”) acknowledge
the significance of effective environmental, social and governance
(“ESG”) initiatives at operation level. The direction of the Group’s
ESG practices is governed by the board of directors of the
Company (the “Board”), ensuring that the ESG strategy reflects
the Company’s core values.

This report describes the ESG values and initiatives of the Group
for the financial year ended 31 December 2018 (the “Year”). The
contents of this report provide the stakeholders with an overview
of the Group’s efforts regarding ESG impacts arising from its daily
operations. This report complies with the provision of the ESG
Reporting Guide as set out in Appendix 27 of the Rules Governing
the Listing of Securities on The Stock Exchange of Hong Kong
Limited (“SEHK”). It is recommended that this report is read in
conjunction with the Company’s 2018 Annual Report, in particular
the Corporate Governance Report and Director’s Report sections
therein.

This report is available on the website of the Company (http://
www.emperorwatchjewellery.com/en/investor-relations.php) and
Hong Kong Exchanges and Clearing Limited (*“HKEX”) news
website (http://www.hkexnews.hk).
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1.1 Stakeholders Engagement and Materiality Assessment

B %2 SRR BB

The Group is committed to making proactive efforts to
continuously interact with key stakeholder groups, which comprise
its customers, employees, investors, shareholders, suppliers
and the community. The Group maintains active engagement
with its stakeholders, and collects their feedback through various
communication channels to understand and address their
concerns. The engagement channels with stakeholders include
general meetings, corporate website, community activities, regular
dialogue with employees, performance appraisal interviews and
networking with suppliers.

Based on the stakeholders’ feedback, the material issues were
identified as follows. The Group’s performance regarding these
issues are discussed in this report.
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List of Material Issues & E:# 851 %
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1.2 CSR Commiittee ¥t =
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The Group is committed to the principles of good corporate
governance, and strives to integrate corporate social responsibility
(*CSR”) into its business strategy and management approach.
A CSR Committee has been set up to formulate policies and
practices on CSR-related matters, focusing on community welfare,
the environment and employees’ well-being. It encourages and
supports employee engagement in various CSR initiatives, to
ensure the Company’s CSR commitment is properly fulfilled. It has
overall responsibility for implementing, reviewing and monitoring
the Company’s CSR policy.
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ENVIRONMENTAL
PROTECTION

During the Year, the Group continued to make its best endeavours
to protect the environment in its business activities and workplace.
The Group also educates its employees on their awareness of
promoting a green environment. The Group seeks to identify and
manage environmental impacts attributable to its operations, in
order to minimise these impacts if possible. Various measures
have been adopted to reduce energy and other resource
use, minimise waste and increase recycling, and promote
environmental protection in its supply chain and marketplace.
These measures are discussed in section 2.2 “Use of resources”
of this report.

In May 2018, the Company’s head office at the Emperor Group
Centre, 288 Hennessy Road, Wan Chai, along with many other
units of the building, were awarded an “Indoor Air Quality
Certification — Good Class” by the Environmental Protection
Department, under its voluntary Indoor Air Quality Certification
Scheme for Offices and Public Places.

B
Indoor Air Quality Certificate
(Good Class)
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2.2 Use of Resources &R #l A

ENvVIRONMENTAL PROTECTION
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2.2.1 Energy and Resources Saving

Global warming and climate change are among the major
environmental concerns in every part of the world. The Group
aims to maximise energy conservation in its stores and offices
by promoting efficient use of resources and adopting green
technologies. For instance, the stores on Russell Street in
Causeway Bay, Hong Kong, have adopted eco-lighting and
LED lighting system to optimise cost efficiency. They have also
adopted dimmer system to turn down the lighting of certain areas
of the store to save energy. In addition, LED advertising panels,
light boxes and television screens are switched off during non-
business hours, to minimise light pollution and reduce energy
consumption.

At the head office, air-conditioning systems are equipped with
smart sensors to automatically adjust the temperature and cooling
speed, resulting in a comfortable working environment while
saving energy. To identify energy efficiency opportunities, the
Group measures and records the energy consumption intensity
from time to time.

In terms of packaging, the packaging boxes of watches are made
from quality materials including wood, cardboard and plastics,
to complement watch suppliers’ main products. For its in-house
branded “Emperor Jewellery’, the Group offers customised,
elegant gift boxes to customers. To cater for the luxury watches
and fine jewellery, these gift boxes are generally long-lived,
so there is a low level of solid waste from their disposal. As
an alternative to gift boxes, the Group provides customer with
pouches, which are more eco-friendly and easily reusable.

221 INRERREIR
EHECRREECEXN/ERZMEENE
RREME - AEEREZRESAERIRSR
REME EETEBIBHAEERERL
BER - Bl NP BREERBLEEZENES
AT EhRE AR B RLEDRRAA R4t - A EB(LA AR
Mz REEHTRA T RLRS FERE
JE A EB 5 b 75 B FR BA T & & #E R © Uk M - LED
EEE BHELERFSEHFEERENES
B U5 R R ERREIRBHE -

REMER  ZHAGEBEEEERAED
FERE M & ﬁf BREMEENRIR 2 &
HEF B2 THERE - RBERWIRITBERUEHTT
% AEEATKEE LCHFERFN

KOH - BESEZABENOARN - #R Rk
Eéﬂ FEN - NEEREHRER I IZEM -

RERmE (REHE| AEERBEFRH
EHaE BRNOEYE RAEBEMREN

BRKEIHE  —BMEELEYABUR
HRE2  WULMEENEBEYERE K&
B AERRERIRUAREEDS  HYEM
RIR - FREERER -

Environmental, Social and Governance Report 2018

\%7%:’

2018 BBE - e RES




ENnvIRONMENTAL PROTECTION
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2.2.2 Paper Reduction

The Group continued to encourage a paperless working
environment which not only reduces environmental damage but
also fits commercial goals, as it can save physical space, facilitate
information sharing via IT networks, and reduce complicated
documentation procedures. In recent years, the Group has
implemented paperless internal human resources processing such
as employee time sheets, payrolls, leave applications, surveys,
assessment papers, inspection forms and many more. Moreover,
duplex printing and copying has become the norm within the
Group, greatly reducing paper consumption and saving costs.
Usage data of office printing machines is regularly collected and
assessed, to monitor the efficiency of the paperless environment.

Partnering with its printing solutions provider, the Group has
adopted “Follow You” print solution in the head office, helping
the Group becoming more cost efficient through smarter printing.
The print solution enables the Group to achieve environmental
objectives by reducing unclaimed printing, as printing is released
only upon presentation of a staff card from that particular staff who
gives the printing instruction.

THINK

BEFORE YOU

PRINT

The Company strongly recommends shareholders to access
its corporate communications, including financial reports,
through the websites of the HKEX and the Company, instead of
in printed form. By introducing electronic means of corporate
communications to shareholders, the quantity of printed materials
has been considerably reduced. This paperless practice thus
helps to protect the environment, as well as save costs for
stationery, printing and administrative charges, etc. A majority
of individual shareholders access financial reports and other
company documents via electronic means.
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2. 3 Enwronmental Performance Summary i—iﬁﬁiﬁ*ﬁig

During the Year, approximately 77% of the Group’s revenue
was derived from the Hong Kong market. Two flagship stores
in Hong Kong, which are located on the prime shopping streets
in Tsim Sha Tsui and Causeway Bay and occupy a total of 589
square metres, were selected (the “Selected Stores”)! to collect
quantitative data. The Selected Stores are the Group’s signature
stores, and accounted for more than a quarter of the Group’s
segmental profit in Hong Kong during the Year.

2.3.1 Emissions

The Group does not directly create emissions with pollutants such
as Sulphur Oxide (SOx) and Nitrogen Oxide (NOx) in its business
operations. The emissions associated with electricity consumption

RAEE  AEBWRALNT7%REFEEED
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/\?

in retail stores remain the largest contributor to the Group’'s B2 S ANKIER - RAREE - EE/EHH
greenhouse gas emissions. During the Year, the carbon emissions ﬁmﬁFb‘ﬁZ;E’\Ja BEREFENT
at the Selected Stores have been calculated and measured as
follows:
The Year
Indicator Eiog
. A EE
Indirect emissions (Scope 2) I (ElE2) 660,964
CO, emissions from electricity generation (kgs) BHEEN SR (AT)
Total CO, emissions per gross floor area (kg/m2) B HAKBEEMESN S/ 1,122
WmRE (R 5 K)

2.3.2 Energy Consumption

Energy consumption data, based on the amount of electricity
consumed in the Selected Stores, is as follows:

232 LR HEE
fEREEEE D ENERTEHNASE 1T

The Year

Indicator Bz
. AEE
Indirect energy consumption (kWh) MR (T RE) 926,718
Total energy consumption per gross floor area BY A RRERBEREIRERE 1,573

(kWh/m?)

" G/F, Nos. 4-8 Canton Road, Tsim Sha Tsui

%@E ?Hﬁv/z‘zjj_/\

Shop B, G/F, Nos. 50-52 Russell Street & G/F, Nos. 54-56 Russell Street, Causeway Bay
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ENnvIRONMENTAL PROTECTION
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2.3.3 Waste Management 233 BYERE

Disposal of general waste produced at the Group’s head office, RNEBEEFELERREER NERSEELRN
such as daily consumables is managed by a licensed operator. —f&EEY) > B EEER - A EKREDE
Collection of other recyclable waste items — including plastic R BIE - BEFE - XEUREIEHE - T
bottles, aluminium and glass, fluorescent tubes and computer FRAEHWEBTEQNTETIHE  MZEY
equipment — is centralised through the building’s property REEZAEELERER FHEANEEERSE
management company, and these items are subsequently EOENSEHHEWT

handled by authorised operators. The waste management data

regarding the Group’s head office is as follows:

The Year
Indicator BE
KEE
General office waste disposed to landfills (kg) EENHERAN —RBEAEED 2,804
(AF)
General office waste disposed to landfills, FH1E ﬂ#%ﬁgﬁlﬁﬁﬁi&iﬁluﬁn 22
per head office employee (kg/employee) W—RBEAEEY (R
E8)
Paper collected for recycling (kg) WE#ETEIR AR (A7) 1,793
Paper collected for recycling per head BREMREREE TIREETEEK 14
office employee (kg/employee) MR (AT B8)

Packaging materials mainly comprise the boxes and paper bags BEMHFEZEEASEERSAIRZEHE]
of the Group’s self-designed “Emperor Jewellery’ products. The EmHEFRMAE - EFIEHMBEFENBEM
total amount of packaging materials consumed within the Selected ~ FHEZWT :

Stores is as follows:

The Year
Indicat < 1=
ndicator BE KEE
Total packaging material used (kg) FrReEmREs (AF) 755

Emperor Watch and Jewellery Limited
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WORKPLACE
QuALITY
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The Group believes that a motivated and balanced workforce is
crucial for building a sustainable business model and delivering
long-term returns.

As at 31 December 2018, the permanent employees of the Group
totalled 1,126, working at the headquarters in Hong Kong, and in
retail outlets and regional offices in Hong Kong, mainland China,
Macau, Singapore and Malaysia.

The demographics of the Group’s workforce as at 31 December
2018 are summarised below:

By Region tth & 5

Hong Kong
o E & &

46%

Singapore

535
3%

Malaysia
55 3R PG 38

1%

Mainland China
hER

6% 44%

7% 44% 32%
The Group has a diverse workforce in terms of gender and age,
providing a variety of ideas and levels of competencies that
contribute to the Group’s success. The Group is firmly committed
to gender equality, and therefore particularly encourages female
participation in the Board, and at managerial and operational

levels.

The management believes that employees are important assets
of the Group, and remains committed to attracting and retaining
talent with diverse backgrounds for achieving sustainable growth.
As at 31 December 2018, 33% of the staff had worked for the
Group for five years or more. Staff turnover rate among managerial
positions is relatively low, reflecting a high level of employee
satisfaction and engagement with the Group.

3.1 Workforce and Diversity E T K5 %tk

Age Distribution F#7 #f
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FASIT R

72018 12 A31 B AEEHA £ EHF1,126
Z2BES  NEBNEBURPERES - F
Bt - PEDRFY - MRS RELHNTE
i 550 % [ 420 90 S R AT o

#2018 F12 A31 B AEBZ BT HMHER
BT

Gender 31
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WORKPLACE QUALITY
THEREER

3.2 Labour Standard % TiE%

5

The Group strictly adheres to its employment and labour
practices and is committed to establishing an inclusive culture
and embracing the diverse backgrounds of employees. All job
applicants are treated equally based on their capabilities and
qualifications with reference to the job roles. All employees are
provided with a fair and competitive compensation package,
which is being reviewed on a regular basis. The Group also
complies with relevant laws and regulations in related regions to
prohibit any form of forced or child labour.

The Group’s employee handbook is in place which covers policies
and guidelines related to employment practices, including
compensation and dismissal, recruitment, working hours, rest
periods, equal opportunity, anti-discrimination and other fringe
benefits, etc. The Group has been reviewing its related policies
from time to time to ensure the Group complies with the latest
statutory requirements.

Starting from the Year, each employee is entitled to one day of
birthday leave, providing each employee with an additional day off
in lieu of a birthday gift.

H.\.
R vk,

3.3 Occupational Health and Safety

The Group values the health and safety of staff. In order to provide
employees with health coverage, staff are entitled to benefits
including medical and life insurance as well as other fringe
benefits.

The Group prides itself on providing a safe, effective and
congenial work environment for its staff. Adequate arrangements
and training courses are provided to ensure a healthy and safe
working environment. Health and safety training is provided
to all employees on induction. Office memos and guidelines
on occupational health and safety are issued, and keep all
employees informed. Workshops and seminars on different
topics are regularly held, to present the latest information and
raise awareness of occupational health and safety issues for
employees.

Emperor Watch and Jewellery Limited
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The Group promotes emergency preparedness and arranges well-
stocked first-aid kits in offices and stores, to protect the health
and safety of employees in the event that they are injured at work.
Quallified first aiders are assigned in the office, and an automated
external defibrillator (“AED”) has been placed in the office to
rescue potential victims of sudden cardiac arrest. During the Year,
an AED refresh training course was held for the first aiders, to
reinforce their techniques in the resuscitation processes.

WORKPLACE QUALITY
TERIRE &
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Every case of injury, if any, is required to be reported to the Group
Human Resources Department and be individually assessed
under the internal guideline procedures. The rate of accidents and
injuries during the Year was less than 1%. No fatality nor critical
incidents was reported.

3.4 Employee Wellness E T &1t

e o e e T

With society’s growing concerns regarding health and diet, the
Group organised a Wellness Day during the Year, offering its
staff assessments of blood sugar and cholesterol levels and
nutrition, as well as preliminary spine and foot examinations. In
addition, the Group continued holding the “Green Monday Fruit
Day” campaign, which involves giving a fresh fruit to each staff
member on the first working day of every week, encouraging staff
to maintain a healthy lifestyle.
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WORKPLACE QUALITY
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The Group encourages breastfeeding and
provides a designated private space to support
lactation of breastfeeding female employees in
flexible schedule during working hours. These
“Breastfeeding Friendly Workplace” measures
demonstrate the Group’s commitment to the well-
being of its employees and their families.

AEBEXHEIARE  WRYBEALBNZER KX
BB THETIERMEAEL A ZETERI - ZF
[BIBEHRETER I AL RAEEEERELAR
FERK B AR AL HY AR ©

The Group believes that maintaining work-life balance is
essential for sustainability and a sound body and mind
for every employee. To support employees in maintaining
work-life balance and creating spirit amongst employees,
the Group continued to organise a number of activities for
its employees during the Year, including but not limited to
the following:

Tasting Friday, June 2018

Employees were served hot glutinous rice dumplings as
afternoon tea during the Dragon Boat Festival, creating a
festive atmosphere in the office.

BE[F B 2018565
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10th Anniversary of Listing Dinner, July 2018 LH10EFHE  2018F7H
All employees celebrated the 10th anniversary of the Company Z2#E8T—ERBE FERADQTRERAT -
being listed on SEHK during the dinner. T10EF -
Cool Friday, August 2018 FKRERF o 2018%F8H
Two ice cream carts were arranged in the office by the Group, ZAEERPRAEALZE TMWHIGSHEIELH
distributing ice creams to employees so they could enjoy a cooling EZHETEE @ B AIRAKE R ZZ — @K

Friday moment during the burning hot summer. REOEHT -
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Adventure at Ocean Park, September 2018 BEREBREZ I 201895

Employees and their family members were invited to Ocean Park BT RHR AEEEE G F AR - ARE R
for a day of adventure featuring thrilling rides, marine mammals g E)FEE; R 2B G EE Y REEEY : IR
and endangered animals; together with Halloween Fest 2018 and £ 1M EE 2 B £22018 K Sanrio)k ¥ o

Sanrio Party.

Mid-Autumn Festival Delicacies, September 2018 EEEEEFF 2018595

A box of mooncakes, provided by The Emperor Hotel, was given BRFAEETHER —SBRESHRSAER
to each employee in the office as a token of appreciation and to  1EH& A8 - UKRE LB RETAHINE o
celebrate the Mid-Autumn Festival.

Emperor Watch and Jewellery Limited
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Leisure Friday, October 2018 BRIESR  EEfE  2018F104

A private movie party was organised at Emperor Cinema by HRNEBRESERER T —EATZIRY
the Group, ensuring an enjoyable evening for all participating ZEFREAELXHEE TEB—EEHRAK L o
employees.

The Group also organises interest classes for the employees ZAREBIAE TR ARBEDEHI - 072 46T
and their families, such as cookery classes and glass etching JIR&ZFIR TIES S - ZEEHEHZE
workshop. All these activities help strengthen relationships & T ZREEE MR E T+ - WAEME
between employees, boost their morale and promote a HIIT{EIREE o

harmonious working environment.

With a strong sense of belonging, many employees have deep RIIMEBREHZE THARTEEREN
affection for the Company. More than 20 former employees who  BilE o KA &) £220% & & R AR 5] TE1E40
worked for the Company for over 40 years still maintain a good EHAEE K ALIZRIFHEE - REREE - K
relationship with the Company, and during the Year they were QRRIEMBTZEEIHE—BERTe =2
invited to a special gathering in which the Chairman of Emperor &£EF*EiiELEEF o

Group also participated.
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and Training

T e s P R e
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3.6 Development %R

b T T o

Recognising the importance of skilled and professionally trained
employees, the Group supports its staff to develop and enhance
their knowledge, skills and work capability. The Group encourages
and provides subsidies to employees at all levels to pursue
educational or training opportunities that achieve personal growth
and professional development. A Policy on External Training
Subsidy is in place, allowing every staff member to develop and
maintain job-related skills for full performance.

The Group conducted various trainings covering occupational
safety, customer servicing skills and product knowledge, etc. In
an effort to achieve better sales performance, the Group partnered
with professional training consultancies to host workshops for
enhancing selling skills of staff. In these workshops, participants
were coached with practical selling techniques through practicing
in role-plays.
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Each new frontline staff member is required to take a written test
that mainly covers product knowledge and customer services,
as well as attend a performance evaluation before passing their
probation. This enables the Training Team to decide whether the
employee is suitably qualified, as well as understand the thoughts
of the new frontline staff, and to follow up if necessary. To enhance
the bonding of staff, prior to a new store’s opening, the Training
Team arranges full day training sessions for the existing and new
employees of the store so they become familiar and communicate
with each other, thereby enabling smooth cooperation as the store
becomes operational.

The Group also holds training programmes for managerial staff,
helping them to inspire their teams and create a productive
working atmosphere. During the Year, “Team Bonding 2D1N”
programmes were held, to unleash the potential of the stores’
mid-level grade employees by enhancing their communication,
leadership and management skills, and prepare them for higher-
level positions in future.
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WORKPLACE QUALITY
THEREER

During the Year, approximately 200 training classes and RAFEE - B# 174920055 2 31 9 & T »
workshops were conducted. The Group’s employees devoted AREBEE IR B Z2REIIHEKAL11,855
around 11,855 hours to self-learning and training, representing /& HE R G L EES 2 WE4910.5 /)N o
approximately 10.5 hours per employee.




OPERATING
PRACTICES

4.1 Supply Chaln Management LJ@%}@EIE

ZEEN

The Group has established solid relationships with numerous
European leading watch brands. Backed by worldwide industry
leading experts, all these brands are committed to quality
and craftsmanship, and their watches are required to comply
with stringent manufacturing standards and rigorous testing
procedures.

For its in-house design jewellery products, the Group only
engages reputable subcontractors offering good craftsmanship
and service standards. The Group maintains high requirements
for selection of subcontractors, and assessment criteria include
quality, price and delivery timeliness of the goods and services,
as well as capability and experience. Besides, the Group pays
regular visit to the subcontractors to monitor the working progress
and ensure the quality of the finished products. The Group not
only concerns the craftsmanship and quality of finished products,
but also understands and assesses the ESG practices such
as occupational health and safety, labour standards, etc. The
Group’s jewellery subcontractors in mainland China have been
awarded relevant environmental approval and certification by
regulatory body, an indication that they have addressed the
measures of environmental protection ahead.

4. 2 Product ResponS|b|I|ty and Cust

The Group is not aware of any product recall due to safety and
health reasons. All complaints are independently investigated and
handled according to its internal guidelines. The incidents are
attended to diligently and resolved in a timely manner. “Emperor
Jewellery’ is crafted using quality diamonds, gemstones and
precious metals. The raw materials used in the jewellery items are
procured from reliable and certified vendors.

The Group sources polished diamonds that have been certified
by independent and accredited diamond laboratories with
guaranteed grading, clarity and colours. Jadeite and gemstones
are certified by reputed gem testing institutions. The € trademark
is permanently engraved on every jewellery item designed by
the Group. To ensure the delivery of high quality jewellery items,
the finished products are examined and tested according to a
list of well-defined parameters including stone setting, scratch
resistance and finishing touch before being dispatched to the
retail outlets.

The frontline team comprises experienced and well-trained sales
executives. In “Emperor Jewellery” stores in Hong Kong, around
17% of the sales executives are Gemological Institute of America
qualified gemmologists, who can provide invaluable advice to
customers. To gather valuable customer feedback, the Group
collects customer satisfaction questionnaires in its retail outlets
from time to time.

AR R BN Ef‘ﬁﬁiﬁ%uuhﬁ%i?%lﬁ’]

BIFRER - BREERAENTEER  FiBEZ
EmBIERBERTIE  BHRRAETR
REEERERBERBAFEBRE -

EE%‘« AREERTE AREREREA

BLBEARUZENRGELENINER - K
ﬁl”ﬂ\\’@?ﬁﬁ’]@ﬁ EABEER LB
%EDD&HW%ZE% EBRMXE REME - A
RENRERSE - 1o - $’§Imﬁ§ﬁﬁ§59l\’7
B NERTIREENEREKMER -
ZERUMRENRER  AEEEE T%EF)SZ
ESHEL%J,% HERERNERMBERRNE

BIREEL - KEBEEPBEAEZIRE I
@PﬁiﬁEZ%%QE’?-&BF‘EHE%ﬁfﬁiﬁﬁﬁt%&"u
& REHERBREREECIFEHEL -

ZIKE@*E%T%D*Eﬂ%uulﬁ?%&&fﬁmﬁﬁ
EITEUL - PrA IR B E M AR 8 5 F B2

HERREIE - AEEREREY K HRE R
- REXF|cEMKRAEEEL EA
FESBEE REERER IR S
KASRBIE T KA -

AL PO A

AEBEMRBZETEENEBYRTEAL
BARE AEER FEREERE -HFR
&;EﬁlJm%%;Efﬁt*%%%’ﬁ Z
ARREEM LA EREEFE  RERIKE
EmOREE  ERXNETEMTA - AKHE
SREBE-FINERHEKRETRE LA
BREAER HRERZRHE -

AN TEEBRERREERIIREEZH
EANB-EFEFEIREZKE P - £917%
ﬁﬁ%/\ﬁiﬁ%%E%%?E@T%%Eﬁ%%
- RERMEPREHBINER RUEEPZ
%:E:%tﬁ ARETIHRETEMTRERP
ZmBEERERS -

Environmental, Social and Governance Report 2018

P
1+HX 3

2018FIRIE ~ L& NERE




OPERATING PRACTICES

LEEN

A comprehensive operation manual was developed to provide
clear guidelines with regard to in-store activities covering
customer service standards, sales accountability, cash handling,
store security, product display and inventory control, etc. The daily
tasks to be performed are clearly defined to ensure all process
and procedures are communicated to all relevant employees. Staff
are required to consistently incorporate these procedures into
their day-to-day operational routines, resulting in standardisation
of job requirements and better operating efficiency.

In order to provide high quality products and services, and to
enhance the protection of its customers’ rights, the Company has
joined the following associations and schemes:

. Quality Tourism Services Association

° The Diamond Federation of Hong Kong, China

o The Hong Kong Jewellers’ & Goldsmiths’ Association
o The Quality Gold Mark Scheme

o The Natural Fei Cui Quality Mark Scheme

° The Natural Diamond Quality Assurance Mark Scheme
o No Fake Pledge Scheme

o Phonographic Performance (South East Asia) Ltd

o Composers and Authors Society of Hong Kong Ltd

° Hong Kong Recording Industry Alliance Ltd

HFRRERRR

ERLELT )

REEERE

A

Raiﬂtlillll

ANOQA

Natural Diamond Quality Assurance:
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A subridiary of IFP1 Hong Kong Group

Emperor Watch and Jewellery Limited
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To ensure frontline staff deliver the highest standards of service,
the Group has appointed a consulting agency to conduct mystery
shopping visits to the stores. The mystery shoppers thoroughly
assess all aspects of the staff’'s customer services and customers’
experience, including store environment, staff grooming,
friendliness, relationship building and product knowledge.
During the Year, the Group received the following awards for its
dedicated services and brand recognition:

Hong Kong Service Awards 2018:
Luxury Watch Retailer

East Week, March 2018

2018 EH R AR : REEBERT
FRF - 2018434

4.3 Protection of Data E¥l{R&

The Group places the utmost importance on protecting the
privacy of its customers, partners and staff in the collection,
processing and use of their personal data. The Group adheres
to the applicable data protection regulations and ensures
appropriate technical measures are in place to protect personal
data against unauthorised use or access. The Group also ensures
that customers’ personal data is securely stored, and processed
only for the purpose for which it has been collected. Relevant staff
are provided with adequate training in compliance with applicable
laws on data privacy protection, to strengthen their awareness
and to protect personal data against loss, unauthorised access,
use, modification or disclosure.

During the Year, the Group established the General Information
Security Committee, an initiative to upgrade its information security
system in the face of increasing cyber security threats. The
committee in turn established the General Information Security
Policy, which aims to protect the Group’s information assets,
secure customers’ and staff's confidential data, ensure a secure
working environment, and enable consistent practices across the
Group.

OPERATING PRACTICES
EEEH

RERIRE TRESKSKERS  A&EC
R R R TIRMER E SR o M
EREINEFPREAEFEREIH 85
EHRE  BIES RERE  BIYAKRES
BERERMH ETREE - BELEMNR
BRmEAaE  AEERAFERNER T
5E

The Outstanding Brand Awards 2018:
Luxury Watch Retailer

Economic Digest, July 2018
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OPERATING PRACTICES
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The Group builds up and protects its intellectual property rights by
prolonged use and registration of domain names and various
trademarks including without limitation to Emperor, £ &
By and Euves. The Group has registered trademarks in
various classes in Hong Kong, Macau, mainland China, Taiwan,
Korea, Singapore, Malaysia and other relevant jurisdictions. In
addition, the Group’s trademarks and domain names are
constantly monitored and renewed upon their expiration.

e Bt T

In order to build up an ethical corporate culture and practices, the
Group has established policies and procedures for anti-corruption
and anti-money laundering. For high value transactions conducted
in cash, cheques and bank transfers but not using credit or debit
cards, shop managers need to go through an evaluation checklist
and requests customers’ information to verify their identities. Such
records are required to be kept properly in strict confidentiality.
The management considers that the current practice is adequate
in safeguarding against money laundering.

It is essential for the Group’s employees to acquire a better
understanding of bribery, extortion, fraud, corruption and
related acts. In addressing and mitigating corruption risks, a
set of guidelines was established to outline acceptable and
unacceptable conduct in employees’ daily business activities.
It reaffirms that every employee adheres to applicable legal
requirements and makes ethical business decisions. Employees
are given briefings organised by the Group or seminars on
anti-corruption organised by the Independent Commission
Against Corruption of Hong Kong. The Group has also adopted
a whistleblowing system and procedures for all levels and
operations under the Group, so staff can raise concerns, in
confidence, about possible improprieties such as misconduct and
malpractice in any matter related to the Group. These policies and
procedures together with the code of conduct can be found in the
employee handbook on the Company’s intranet.

During the Year, no legal case regarding corrupt practices
was brought against the Group or its employees. Also, no
whistleblowing concerning a criminal offence or misconduct was
reported.

Emperor Watch and Jewellery Limited
REFHEIKRBERRAT]

4.4 Protection of Intellectual Property {RFE 4

4.5 Anti-corruption/Anti-money Laundering X &5 [t 2
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4.6 Compliance with Laws

The Corporate Governance Committee is delegated by the Board
to review and monitor the policies and practices on compliance
with legal and regulatory requirements which have significant
impact on the Group.

The Legal and Compliance Department is designed to provide an
in-house legal and compliance service that effectively supports
various operation units in their duties and day-to-day operation to
comply with all applicable laws, rules and regulations.

Updates on the applicable laws and regulations are brought to
the attention of relevant employees and relevant operation units
from time to time. The management must ensure that business
is conducted in accordance with the applicable laws and
regulations.

Environmental, Social and Governance Report 2018
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COMMUNITY
INVESTMENT

Embracing the mission “From the Community, To the Community”,
the Group actively promotes diverse community campaigns
spanning elderly welfare, underprivileged communities and
environmental conservation initiatives. The Group’s management
team also plays an important role in mobilizing staff to join all
these activities, which are held in tandem with its commitment to
sustainable development.

5.1 Voluntary Services 58 R75

i B LS ey o o

Project WeCan Young Innovators Bazaar, January 2018

As a corporate partner, the Company donated HK$500,000 to
Project WeCan and participated in the Kick-off Ceremony in
support of PAOC Ka Chi Secondary School. With support and
advice from the school and corporate volunteers, the Young
Innovators Bazaar enabled students to develop all-round
skills in leadership, entrepreneurship, project management,
communication, collaboration, marketing and sales.

Project WeCan Central Flagship Store Visit, June 2018

16 students from PAOC Ka Chi Secondary School were invited
to visit the Group’s flagship store in Central. During the visit, the
staff introduced the history of Emperor Watch & Jewellery, and the
prospects of the industry.
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ComMUNITY INVESTMENT
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Project WeCan Mock Interview, July 2018
Two employees represented the Company to hold a mock job
interview with students at PAOC Ka Chi Secondary School, which
helped enhance their interview techniques as well as
knowledge of sales and marketing and human resources
roles.

[BREE 58— REEH 2018574

BB TIRERARANNEARBERETREBLETIE
BBSES - EARELMANEARDT  RRENEHTHS
REHRANEREINRE -

Full Moon Fun Tram Ride, September 2018
The “Full Moon Fun Tram Ride” event, co-organised by Emperor
Foundation and Hong Kong Lutheran Social Service, was
held to celebrate the Mid-Autumn Festival with 30
underprivileged senior citizens from Tuen Mun District.
Ms. Kathy Yuen, an artiste under Emperor Entertainment
Group, along with the Company volunteers, joined the
senior citizens to enjoy a traditional feast and take a
nostalgic tram tour to appreciate the superb scenery
and moonlight along the way.
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ComMuNITY INVESTMENT
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Hike for Hospice 2018, March 2018

The annual fund raising event “Hike for Hospice” of the
Society for the Promotion of Hospice Care took place
at Tai Lam Country Park, Yuen Long. In support of the
platinum sponsorship of Emperor Foundation, Emperor
Entertainment Group artistes Ms. Michelle Wai, Ms.
Kathy Yuen and Mr. Deep Ng attended the kick-off
ceremony and cheered for all the hikers.
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Mooncake Donation, September 2018
The Company collected excess mooncakes from
employees and donated them to a subsidiary of
Pok Oi Hospital. The mooncakes were then given to
disadvantaged groups in Tin Shui Wai.
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Emperor Watch and Jewellery Limited
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5.2 Charitable Sponsorship and Donations

25 &=

/e 1 ==

e

Blood Donation Day, May 2018

Emperor Group and Hong Kong Red Cross jointly
organised the Blood Donation Day. Employees donated
blood to help people in need.
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ComMUNITY INVESTMENT

HERE

Maggie’s Cancer Caring Centre Mid-Autumn Festival
Celebration, September 2018

Emperor Foundation donated 300 mooncakes, provided
by The Emperor Hotel, to cancer patients and their
families at Maggie’'s Cancer Caring Centre during the
Mid-Autumn Festival, hoping to share festive joy and
support them. The Foundation also aimed to create
precious moments for this group of cancer fighters and
their families, on this occasion for family gatherings.
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PLAN’s “Because I am a girl” — Donate a Pencil
Campaign, October 2018

The Company is a long-term supporter of Plan
International Hong Kong. Ms. Cindy Yeung,
Chairperson and Chief Executive Officer of the
Company, chaired the opening ceremony of the
“Donate a Pencil Campaign” by Plan International,
which supports education for girls in developing
countries.
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ComMuNITY INVESTMENT
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Dress Casual Day, October 2018 RiZLER A 20184105

This year’s theme was “WEAR | AM”. Participating staff members #HXEFBEA[EEZ  HEac]| RERZEHE
each donated HK$70 or more to The Community Chest of Hong 70 Tkl FFHEEAZS RERBEZE +
Kong, and put on unique clothes for dress casual day. Employees BiEgxE - BT —RLAETHIAR LI o
joined the campaign and showed their support.
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Emperor Capital Group x Emperor Watch & Jewellery
Charity Sale 2018, November 2018

Emperor Capital Group and the Group jointly held
the Charity Sale. A total of HK$1,415,000 was raised
to support Enlighten — Action for Epilepsy; and the
Epilepsy Team, Neurology, Department of Medicine
and Therapeutics, Chinese University of Hong Kong in

their work for epilepsy patients. i | GHEEITY SALE
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ComMUNITY INVESTMENT
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Chi Heng Charity Ball, November 2018 BETETEZERE 2018F11H

With the theme “lllumination”, the Chi Heng Charity Ball 2018 %547 & 4 @ #20184F & =8 = LA [ lllumination |
raised awareness and funds to support AIDS-affected children in Ax % - S EEESHYERREHNAHTPERE
China. The Group was a primary sponsor of the event. Ms. Cindy  #E3 i A fEEER - AEE 2 HEF
Yeung, Chairperson and Chief Executive Officer of the Company, &) FEFTHEHSEB LT THESHEE
attended the event and showed her support. BRI HF o
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UNICEF Charity Run 2018, November 2018 BEEZERE2EXZZH2018  2018F114
Emperor Foundation again supported the annual “UNICEF HeZ=E4BESXEHBAEREASEA
Charity Run 2018”, organised by UNICEF Hong Kong, sponsored ZE8& 8y §E—EN[HARREESE
employees who joined the 10km Run. The donation from Emperor  Z&Z§92018] - EME T2 R+ B EW - A
Foundation will support HIV/AID prevention work for children and 2 g2 EHEE REEXZESWNIBIEHA
families in developing countries, with an aim of eliminating HIV/ {EAZEETERHNRERKEREN S EHRE
AIDS infections among children. BEIE AREHBELE LR -

unicef €& ==32018
Charity Run

oyl Ddon




ComMMUNITY INVESTMENT

HERE

i e o

e P _ﬂ—l’ = :_-".

5.3 Environmental Conservation RiE{R:#&
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Earth Hour, March 2018
The Group joined the millions of people around the globe and
turned off its office lights in support of WWF’s Earth Hour, an
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annual event to raise awareness of climate change. =, '
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LET NATURE SHINE
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Used Book Recycling Campaign, July 2018

To enhance employees’ environmental awareness,
Emperor Foundation organised a campaign to promote
reuse of books. For each donation of one book or HK$5
to Emperor Foundation, each employee could receive
one book in return.
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The Group has been awarded the 10 Years Plus

Caring Company Logo by the Hong Kong Council of
Social Service, recognising its ongoing commitment
+ to fulfilling its corporate social responsibilities.
years

: = AEBLEEEL EREHEBELHI0 FPus[BERRE
caringcompany BB RO RN BB AR -

Awarded by The Hong Kong Council of Social Service
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Appendix: SEHK ESG Reporting
Guide Content Index

fiy &2 | B PTER IR - (1R
RERHKEANBTRS

Subject areas
FEHE

Description
it

Section of this report
ABEZEW

A. Environmental
A. BB

Aspect A1: Emissions

BEA1 : EBWY

General Disclosure

— R

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer

relating to air and greenhouse gas emissions,

discharges into water and land, and generation of

hazardous and non-hazardous waste.

FHERIAERBYR MKRLHOEST AF

NEEERYVNELSH

(a) BE: K&

(b) BTHETAGEAZENHBEIZLAINNE
Ko

21,231,233

results achieved.

AU EPE R E N M PT SRR -

KPI A1.1 The types of emissions and respective emissions | 2.3.1
data.
B 1 4R K AR R BE U BIR -
KPI'A1.2 Greenhouse gas emissions in total and intensity. 2.3.1
BERBABKNEREE -
KPI A1.3 Total hazardous waste produced and intensity. Not applicable /1~ A
FEXBEEREENMHEERTRE - In view of its business
nature, the Group
does not directly
generate any
hazardous waste.
BEREXGITE K%
B EEEELENE
EEEY -
KPI A1.4 Total non-hazardous waste produced and intensity. 2.3.3
FELABREEZEMEERTE -
KPI' A1.5 Description of measures to mitigate emissions and | 2.2

Emperor Watch and Jewellery Limited
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Appendix: SEHK ESG Reporting Guide Content Index
PidR BT FTIRIR - HERERBEANBT RS

Subject areas Description Section of this report
FEHE i ot AREEH
KPI A1.6 Description of how hazardous and non-hazardous | 2.3.3
wastes are handled, reduction initiatives and results
achieved.
MARBEREERBEEEYN L REELEENE
MR FTSAR o
Aspect A2: Use of Resources
BEA2: EREA
General Disclosure Policies on the efficient use of resources, including | 2.2
— R ER energy, water and other raw materials.
ERERER(BREEIR - KEREMRERMED) BBEE -
KPI A2.1 Direct and/or indirect energy consumption by type in | 2.3.2
total and intensity.
RENESMEER SMEEREEEEREE -
KPI A2.2 Water consumption in total and intensity. Not applicable 3 A
BEKEREE - The Group operated in
leased premises most
of the year. The water
consumption data for
individual occupants
during the lease
period is not available.
KEERKFERZAXE 7
HEHEYRLZ -
Bl 5 5T B BB FE K
BB AREEIEH -
KPI'A2.3 Description of energy use efficiency initiatives and | 2.2
results achieved.
Rt BE TR A e 5t 8 R PTG ACR ©
KPI A2.4 Description of whether there is any issue in sourcing | Not applicable 7~

water that is fit for purpose, water efficiency initiatives
and results achieved.

f 3t SR ERGE B /KR £ AT AR fal e R - DA R R K &K
mal B8l RFTBAR -

The Group did not
encounter any
problems in sourcing
water for its daily
operations.
KEEEAELERT
FH 2K T [E] 300 48 28 I 1 1]
A& °
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PidR: BERPTIRIR - HERERBERNBERLI

—RWE

(c) the policies; and

(d) compliance with relevant laws and regulations
that have a significant impact on the issuer

relating to compensation and dismissal, recruitment

and promotion, working hours, rest periods, equal

opportunity, diversity, antidiscrimination, and other

benefits and welfare.

EHETM LA E BEREA TERHE R FF

e - Zt - RIBR AR E A58 KA A

(c) BUR: &

(d) BTHETABEATENHBEZNANNE
£ e

Subject areas Description Section of this report

FEERE 7t ABEEH

KPI A2.5 Total packaging material used for finished products | 2.3.3
and, if applicable, with reference to per unit
produced.
B MAAAREMBNEER (NER) BEEEML
£ o

Aspect A3: The Environment and Natural Resources

BEA3: BERRXAER

General Disclosure Policies on minimising the issuer’s significant impact | 2.2

— MR on the environment and natural resources.
BIRBITAHRERRABEREKNERZENBE ©

KPI A3.1 Description of the significant impacts of activities on | 2.2
the environment and natural resources and the
actions taken to manage them.
HMEBETHEHRBERRAERNEATZE KD KR
EREHATENTY -

B. Social

B.4g

Employment and Labour Practices

BERZEIER

Aspect B1: Employment

BEB1 : EfE

General Disclosure Information on: 3.2

Emperor Watch and Jewellery Limited
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Subject areas Description Section of this report
FEHE i ot ABEZE
KPI B1.1 Total workforce by gender, employment type, age | 3.1
group and geographical region.
ZIER - BEEE  FRANRMES S HESEE -
KPI B1.2 Employee turnover rate by gender, age group and | 3.1
geographical region. Briefly discussed
RER - FiRARN R RESNEERELE - E#ZHA
Aspect B2: Health and Safety
BEB2: #RHEZTE
General Disclosure Information on: 3.3
— AR EE (a) the policies; and
(b) compliance with relevant laws and regulations
that have a significant impact on the issuer
relating to providing a safe working environment and
protecting employees from occupational hazards.
FRARMRLZ2TEREAMREEEH2BELRTN
(a) BE: &
(b) BFHBETABEAZENHEBEZLRAINE
o
KPI B2.1 Number and rate of work-related fatalities. 3.3
ETIEBMEMM T AB R E- Briefly discussed
E#1E 5 A
KPI B2.2 Lost days due to work injury. 3.3
TEBLAIIERH - Briefly discussed
E#ZH A
KPI B2.3 Description of occupational health and safety | 3.3

measures adopted, how they are implemented and
monitored.
R PTER M B ERERE T 250 - ARBERITR

ERITE -
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PidR: BERPTIRIR - HERERBERNBERLI

Subject areas
FEHE

Description
it

Section of this report
AFETE

EEB3 : #&EKIEI

Aspect B3: Development and Training

General Disclosure

— R

Policies on improving employees’ knowledge and
skills for discharging duties at work. Description of
training activities.

FHARMTEEBT IIEBRENMBLRENBUR - #
MIEES o

3.6

KPI B3.1

The percentage of employees trained by gender and
employee category (e.g. senior management, middle
management).

BRUEMNNEEEEMN(NESRERE TPREEES) Z
DHXIEEBDL °

3.6
Briefly discussed

E##EH A

KPI B3.2

The average training hours completed per employee
by gender and employee category.
BRI REEERIED - BRESTREINNTHIRE -

3.6
Briefly discussed

E# S A

[EEB4 : & T4

Aspect B4: Labour Standards

General Disclosure

— MR

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations
that have a significant impact on the issuer

relating to preventing child and forced labour.

BRARIEE T skog s TH -

(a) HZE: &

(b) BFHETABEAZENHEBEZLRINE
£ e

3.2

KPI B4.1

Description of measures to review employment
practices to avoid child and forced labour.
A BB MNEEAREET REHIST -

3.2

KPI B4.2

Description of steps taken to eliminate such practices
when discovered.
AR ERBREBR B BB LM R -

3.2
Briefly discussed

E B S A

Emperor Watch and Jewellery Limited
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Subject areas
FEHE

Description
i s

Section of this report
ABEZE

Operating Practices

EEEM

Aspect B5: Supply Chain Management

[EMEBS : {ERER

General Disclosure Policies on managing environmental and social risks | 4.1
— MR of the supply chain.
B IR MR A IRIE KAt g R B BUR
KPI B5.1 Number of suppliers by geographical region. 4.1
EiwEE oMW HEEFEE - Briefly discussed
E#ZH A
KPI B5.2 Description of practices relating to engaging | 4.1
suppliers, number of suppliers where the practices | Briefly discussed
are being implemented, how they are implemented | & ## % 8
and monitored.
M EHERERHERNED  mERTEBEN O H
EEHE  URBREMNNMITRERTE-
Aspect B6: Product Responsibility
[EEB6: EmEE
General Disclosure Information on: 4.2
— MR (a) the policies; and
(b) compliance with relevant laws and regulations
that have a significant impact on the issuer
relating to health and safety, advertising, labelling
and privacy matters relating to products and services
provided and methods of redress.
FEFMREERNMRBENRERLZSE  BES REK
TLEE = E A R AN
(a) HEZE: &
(b) BTFHETABEATENHEBEZLRAINE
e
KPI B6.1 Percentage of total products sold or shipped subject | 4.2

to recalls for safety and health reasons.
EEHCEXEmABTALT S HEREHAMAR K
B DL
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PidR: BERPTIRIR - HERERBERNBERLI

whistle-blowing procedures, how they are
implemented and monitored.

A HERRBERERF  ARBERTRERA
& e

Subject areas Description Section of this report

FEHE it AFETE

KPI B6.2 Number of products and service related complaints | 4.2
received and how they are dealt with. Briefly discussed
EEANERMRBORFBEUNLEH T - E#EH A

KPI B6.3 Description of practices relating to observing and | 4.4
protecting intellectual property rights.
g E R REANBEREANER -

KPI B6.4 Description of quality assurance process and recall | 4.2
procedures.
HrBEERTAEREMBKEF -

KPI B6.5 Description of consumer data protection and privacy | 4.3
policies, how they are implemented and monitored.
HAEBEEARRERLEBEE  AREEARITRE
BITA e

Aspect B7: Anti-Corruption

BEB7 : R&E’S

General Disclosure Information on: 4.5

—MBEE (a) the policies; and
(b) compliance with relevant laws and regulations

that have a significant impact on the issuer
relating to bribery, extortion, fraud and money
laundering.
BRADIEHE  BR BEFRARERN:
(a) BE: &
(b) BTHETAGEAZENHBEZZLRAINNE
H o

KPI B7.1 Number of concluded legal cases regarding corrupt | 4.5
practices brought against the issuer or its employees
during the Year and the outcomes of the cases.
MRAFEHETAXHEEBRLVESEEANETHA
RUNEE RFDER -

KPI B7.2 Description of preventive measures and | 4.5

Emperor Watch and Jewellery Limited
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Subject areas Description Section of this report
FEHE i ot AREEH
Community

#HE

Aspect B8: Community Investment

EEB8 : HERE

General Disclosure Policies on community engagement to understand | 5

— R E the needs of the communities where the issuer
operates and to ensure its activities take into
consideration the communities’ interests.
FRNMHELERTHRETACEMNELRES ZME
REEBZHSERTENZHBER

KPI B8.1 Focus areas of contribution. 5
HrEREE -

KPI B8.2 Resources contributed to the focus area. 5

EEISREMBAER -
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